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[bookmark: _jsff9zi9dfnw]Humor Me!
[bookmark: _zg3zy8p7mo4b]Make ‘em laugh as you liven up your marketing messaging through this creative business writing exercise.

	Type
	Creative activity

	Purpose
	Creativity and innovation

	Topics
	Marketing, communication, creativity, business writing, brainstorming, fun, humor

	Audience
	Marketers


[bookmark: _u940r9fksf11]About this activity
In a recent survey by Oracle, 78% of people believe brands can do more to deliver happiness. But how do we achieve this?

Humor Me is an interactive creative activity that puts the fun back into product and service messaging. In this exercise, participants will write a humorous email on a real-world topic they encounter when creating an email campaign or social media post. The result is sure to deliver a smile, a laugh, and a new approach to winning customers with humor. 🙂 😂 😁

This activity works well with groups of any size for in-person, hybrid, or virtual teams.
[bookmark: _fo35iqw2un75]Important details
	Best for groups of
	Unlimited 

	Preparation time
	5 minutes

	Duration
	45 mins - 1 hour

	Required materials
	· Participant access to a computer or phone with Internet
· Pen/pencil and paper
· Meeting facilitation platform with screen sharing ability, if virtual

	Required location
	· Access to screen technology, if virtual
· Location with wi-fi availability

	Noise level
	Low


[bookmark: _ha4emkgxgvjo]How it works
[bookmark: _v0tz477t0gmr]Instructions
Before conducting the activity (5 minutes):

The facilitator will review the instructions and become familiar with how to guide participants through the writing prompts. 

Conducting the activity:

Introduction (20 minutes):
The facilitator will introduce the activity by asking participants to recall their favorite use of humor in marketing and to call on a few participants to share their examples. The facilitator will ask participants to talk about a time when they have used humor in a marketing campaign or branding effort and allow for one or two examples.

The facilitator will share the following statistics:
· 90% of people remember ads and marketing copy that is funny.
· YET, only 20% of business leaders use humor in their marketing.

Why? 
· 95% of leaders fear using humor.
· 85% don’t believe they have the knowledge or tools to do humor right.

The facilitator will inform participants that they will be working to create a short business email or social media post using humor. They can choose any topic that is relevant to their current job, brand, or company. Some examples or topics that work well for this exercise are emails or posts to thank customers for their business, apologize for dropping the ball, let customers know their order has shipped, offer a special discount, etc. 

The facilitator will share an example email illustrating the use of humor. 

Writing (10-15 minutes):

During this time, participants should draft their email or social media post. The facilitator should make rounds or be available to answer questions.




Now Add Even More Humor! (5 minutes):

Once the initial email or social media post is complete, the facilitator should ask participants to add an additional humorous element to their work. It can be a cartoon, meme, animated GIF, pun or wordplay, emoji, etc. The element should not contain humor that would be offensive to clients or fellow team members.

Final Results Sharing and Wrap-Up (20 minutes):

The facilitator asks for volunteers to share their work and allows several participants to share. 

Depending on time, the facilitator uses the following questions to encourage follow-up discussion:
· Which of the emails or posts do you find funny and why?
· Is there anything from this exercise that you can use or adapt to your work?
· What can you do to introduce humor and play into your brand/work?
[bookmark: _vb1z58y8hwvm]Rules
Avoid humor that is or can be considered, offensive, discriminatory, or otherwise inappropriate for your clients, coworkers, or a professional environment.

The Internet may be used for research for the second part of the exercise when finding the humorous element. 
[bookmark: _hci767tfvuix]Example
Derek Sivers is the former CEO of CD Baby, which was founded in 1998 as the largest seller of independent music online and was sold in 2008 for $22M. When he began the business, each customer received an automated email confirmation that said, “Your order has shipped today. Please let us know if it doesn’t arrive. Thank you for your business.”

Derek realized that the email didn’t fit with his personal mission to make people smile, so one day he wrote a new email:  

“Your CD has been gently taken from our CD Baby shelves with sterilized contamination-free gloves and placed onto a satin pillow. 

A team of 50 employees inspected your CD and polished it to make sure it was in the best possible condition before mailing. 

Our packing specialist from Japan lit a candle and a hush fell over the crowd as he put your CD into the finest gold-lined box that money can buy. 

We all had a wonderful celebration afterwards and the whole party marched down the street to the post office where the entire town of Portland waived, ‘Bon Voyage!’ to your package, on its way to you, in our private CD Baby jet. 

I hope you had a wonderful time shopping at CD Baby. We sure did. Your picture is on our wall as ‘Customer of the Year.’ We’re all exhausted but can’t wait for you to come back to CDBABY.COM.”
[bookmark: _qt5ewarzzidt]Materials
[bookmark: _93cmmvusellp]For facilitator
Example by Derek Sivers of CD Baby email to read aloud.



[bookmark: _13b03ioat5zz]For attendee
Computer, tablet, or phone to write email or social media post.



image1.png
BoomPop




